PRINCIPAL PARTNER

«

Athletics

Australian uvernment Aus tr a l ia

Australian Sports Commission

x
& L
W, K
PPy




" #$%

# # $

# % #

"% & &
% % #

PRINCIPAL PARTNER

e «<
e ettt Athletics



0&%#>

PRINCIPAL PARTNER

«

Athletics

Australia




&>, &> =

PRINCIPAL PARTNER

s | «

7
P Athleti
= thietic



G% :* H

= 0.
@! BI G H
@c " ! "2,
( | ‘
@
! ! 2, 0
1 # ! :
PRINCIPAL PARTNER 4 ! 2 : :
" - 4 ! O # «
i (=
S s Athletics

Australia

* > F*(



/1 245

”””””””””””””””””””””””””””””” m any juniors do not make the\

transition from ALA to AA and
3000 - - N drop out of Athletics before
reaching senior level.
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2500 1 NN N Athletics has a fractured pathway
which leads to leakage of potential|
2000+ - W N athletes, coaches, officials and

volunteers.
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ul2 Ul13 ul4 uUl5 Ul6 u17 ul8 u19 u20 u21 u22 u23

B Female 1630 1359 957 604 299 178 102 68 42 37 29 29

@ Male 1518 1121 783 573 333 225 131 81 66 51 42 36

PRINCIPAL PARTNER B Total 3148 2480 1740 1177 632 403 233 149 108 88 71 65
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Many juniors do not make the

transition from ALA to AA and
3000 - drop out of Athletics before
reaching senior level.

2500 | - : -
Athletics has a fractured
pathway which leads to leakage
2000 - --- of potential athletes, coaches,

officials and volunteers.

01 u12 U13 ul4 U15 U16 u17 18 U19 uU20 u21 u22 u23
B Female | 1630 1359 957 604 299 178 102 68 42 37 29 29
@ Male 1518 1121 783 573 333 225 131 81 66 51 42 36
@ Total 3148 2480 1740 1177 632 403 233 149 108 88 71 65
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Source: AA registration numbers and interviews with AA and ATFCA
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Running Australia Fun Run Participation Trend - Victoria (‘OOO%
Participation Trend

Mother’s Day Classic (Melb)

I
g 13.9

Sussan Classic
138.7k 136.8k 10.4

114.2k D Reboris 8.4

Run Melbourne 54
(Presented by The Age) 4.6 4.0 45

n Eallil Rnn i R

6.4

21.6
20.0

115

125.4k 9.4

27.5 29

03/04 04/05 05/ 06 06/07 Run for the Kids 2003 2004 2005 2006 2007

2008

/'AA sanctions and provides insurance for these events nationally

* While AA has focused on this market through Running Australia in the past, it is still debating what role, if any, it should

play in this segment
 For 2008, the Run Melbourne event is forecasting participation to reach 18,000 (a 29% increase on 2007)

 Cause related Fun Runs seem to be capturing the hearts of consumers with higher participation numbers recorded than

\fitness only events (Mother’s Day classic and Run for the Kids)

~

J

Note: 2008 Run Melbourne and Sussan Classic have not yet been held. Run fir the Kids commenced in 2006. Melbourne based events only
Source: Event organisers and AA
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Acting almost as if a single governing body

N -

Note: * The ASC and Monash University conducted joint research in regard to the links between governance and the ability of National
Sporting Organisations (NSOs) to generate non-government income, which supported this notion (Nov 2006).
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